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Introduction Showcase & Lunch

Christian Stammkoetter Danielle Hokayem Q&A Showcase & Lunch
CEO Director Fine Fragrance
SAMEA

* Introduction * Fine Fragrance SAMEA * Questions from the audience ~ * SAMEA Fine Fragrance
« 2026 First quarter sales present in the room showcase
« 2030 Strategy & Outlook * Questions via the Q&A chat « Standing Lunch
* Introduction to SAMEA on the webcast platform

region
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Introduction




2026 First quarter sales



We are pleased with the solid start
that we have made to 2026, against
strong prior year comparables. In an

environment where geopolitical
volatility persists and end market

conditions in selected markets remain
challenging, the strong natural hedges
of Givaudan across business
segments, geographies and customer
groups continue to support the
resilience of our business.

2026 First quarter sales

Group sales

1,875 +2.8% -5.2%
million CHF like-for-like * in Swiss francs
Market performance*
+4.0% +1.7%

high growth markets

-4.6%

LATAM

Regional performance*

+6.6% +1.6%
APAC NOAM

* Like-for-like growth: excludes the impact of currency, ac

mature markets

+3.5%

EAME

quisitions and disposals



2026 First quarter sales
Solid start to the year

In CHF million

m Q12025 GROUP SALES

Q12026 1 , 875 gli_l:li:on +2.8% LEL*

FRAGRANCE & BEAUTY

1'004 milon +5.9% 1L

TASTE & WELLBEING

871 mler .0.4% ia-

Group Fragrance & Beauty Taste & Wellbeing
2.8% 5.9% -0.4% % 2026 growth on LFL* basis
-5.2% -0.6% -10.0% % 2026 growth in CHF

* Like-for-like: excludes the impact of currency, acquisitions and disposals
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Sales evolution by region
Solid LFL growth offset by continued CHF strength

In CHF million
m Q12025

Q12026

+1.6% +3.5%

NOAM

)
w

N

+6.6%

- -4.6%

LATAM APAC
LATAM APAC NOAM EAME
-4.6% 6.6% 1.6% 3.5% % 2026 growth on LFL* basis
11.7% -6.3% 7.7% -1.4% % 2026 growth in CHF

* Like-for-like: excludes the impact of currency, acquisitions and disposals
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In CHF million

1,009

-0.6%

Fragrance & Beauty
Sales growth of 5.9% on a LFL* basis

SALES BY BUSINESS UNIT

1,004 2025 SEII:T; Growth 2026 sf::ii Growth
Fine Fragrance 16.7% 9.6%
Consumer Products 7.9% 7.8%
Fragrance Ingredients and 7 7% 5.0

Active Beauty

SALES COMMENTARY

Q12025

*LFL= Like-for-like: excludes the impact of currency, acquisitions and disposals

2026 Spring Investor Conference

strong prior year growth

Q12026

« Strong growth in Fine Fragrance against a strong prior year comparable

* Sustained strong growth in all consumer products categories, against a

« Weaker performance in Fragrance Ingredients and Active Beauty

Givaudan



Taste & Wellbeing
Sales -0.4% on a LFL* basis

In CHF million SALES BY REGION

2025 Sales Growth 2026 Sales Growth

LFL* LFL*

968 ‘ 871 Europe 7.1% -0.4%

10.0% i:t)rl:iz Asia, Middle East and 10.4% 71%

North America 0.5% 0.1%

Latin America 51% -3.1%

Asia Pacific 6.1% 4.1%

SALES COMMENTARY

* Sales performance was mainly impacted by the challenging end market
environment in some geographies

* Continued solid growth in Asia Pacific

Q12025 Q12026 * Solid growth in Snacks, Dairy and Natural Colours, offset by a weaker
performance in Beverages and Savoury

*LFL= Likefor-like: excludes the impact of currency, acquisitions and disposals
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Our 2030 strategy & outlook
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2026 Spring Investor Conference

Deepen
geographical

presence
Extend Expand
customer categories
reach and portfolio
Givaudan
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2030 strategy

Performance ambitions

* Like-for-like (LFL) is defined as: (a) sales calculated using the invoicing exchange rates of the prior year, (b) excluding sales of businesses acquired from the acquisition date until the period end date, up to 12
months from the acquisition date, and (c) excluding sales of the businesses disposed of from the disposal date until the period end date of the comparable prior period.
** Free cash flow (FCF) refers to operating cash flow after net investments, interest paid, lease payments, and purchase and sale of own equity instruments.
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2026 outlook

Key themes review

Market context
- Navigating in a volatile geopolitical landscape and uncertain
market conditions

- Strong natural hedges across product segments, geographies
and customer groups

2026 outlook
- Increasing uncertainty on the outlook for input costs due to the
Middle East conflict

- Strong focus on our customers and on maintaining our supply
chain performance at a high level

- Additional pricing actions will be taken to fully compensate for
any incremental input costs.




Introduction to region SAMEA



Our presence in SAMEA
T&W full capabilities, F&B sales, creation & application

@ Algeria Jordan@ @ Pakistan @ @

( X J ® Egypt

> ,390 employees

®®®® Morocco

13 countries with commercial
presence

o0 8 production sites

KSA® ® India ®

UAE@® ®

@ ® © Cote d'lvoire 5 creation centres

o0 Nigeria . Kenya @ ®
Sales in >3O countries in the

region

. Madagascar® @

@ Sales F&B Application T’&W
Creation F&B @® Production T’RW

Eswatini @ ® Application F&B Naturals

000 ® Sales TRW @® Natural Colours
° South Africa Creation T&W
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2026 Spring Investor Conference

SAMEA a large diverse region

from Pioneer fo Industry Leader

SAMEA 15%

of Group Sales

APAC
24%

1

Givaudan

SAMEA 15% of group sales

* Diverse region spanning from India to South Africa
« Middle East region high-single digit sales contribution

* Fragrance & Beauty SAMEA 5 year' LFL CAGR 17%
« Middle East region sales contribution in low teens
* Fine Fragrance SAMEA 2" |argest region

* Taste & Wellbeing SAMEA 5 year! LFL CAGR 13%
« Middle East region mid-single digit sales contribution

2021-2025 period
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Navigating the Middle East crisis
Assessing the impact on our business

Givaudan set-up in the region

Givaudan has a strong and diversified presence
across the SAMEA region, combining
commercial and operational activities,
embedded in local markets.

In both divisions we are creating in the region
for our customers, to support local consumer
trends and the growing export business of our
customers.

2026 Spring Investor Conference

Impact of the crisis

The evolving geopolitical situation is driving
increased uncertainty around input costs across
the business — including raw materials, energy,
packaging, and freight — as well as potential
broader economic effects.

Additional pricing actions are being implemented

to fully compensate for any incremental input and
transport costs.

Givaudan

How we continue to operate

We have strong business continuity plans,
supported by dedicated local teams and
diversified supply chains, ensuring agility,
continued service and the safety of our people.

Despite the current challenges, regional
demand remains resilient, with both local
business and customer exports continuing to
perform well, reinforcing Givaudan’s long-term
leadership in the region.
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Guest-speaker




For the full presentation, please contact
the Investor Relations team
at givaudan.investors@givaudan.com



mailto:givaudan.investors@givaudan.com

Disclaimer

No warranty and no liability: While Givaudan is making great efforts to include accurate and up-to-date information, we make no representations or
warranties, expressed or implied, as to the accuracy or completeness of the information provided on this presentation/handout and disclaim any liability

for the use of it.

No offer and no solicitation: The information provided on this hand-out does not constitute an offer of or solicitation for the purchase or disposal, trading
or any transaction in any Givaudan securities. Investors must not rely on this information for investment decisions.

Forward-looking information: This hand-out may contain forward-looking information. Such information is subject to a variety of significant uncertainties,
including scientific, business, economic and financial factors, and therefore actual results may differ significantly from those presented.

Copyright © 2026 Givaudan SA. All rights reserved.
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Follow us on social media @givaudan

Givaudan

Human by nature


https://www.linkedin.com/company/givaudan/
https://twitter.com/givaudan
https://www.facebook.com/discovergivaudan
https://www.instagram.com/givaudan/
https://www.youtube.com/givaudaninternational
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