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Givaudan marks 10th anniversary of TasteTrek® Citrus with
the creation of Global Citrus Collection
Bringing adventure, inspiration and technical solutions to customers around the
globe
Givaudan is celebrating the 10th anniversary of its customer TasteTrek® Citrus programme, with
an Anniversary Global Citrus Flavour Collection inspired by a decade of exploring citrus in groves
around the world. TasteTrek® Citrus has brought customers and flavourists together to experience
citrus in its fullest and freshest form, straight off the tree. From rare and exotic varieties, to local
favourites, to the most commercially successful fruits in the world, the Anniversary Collection
captures the diversity and cultural importance of citrus.
TasteTrek® is a foundational programme at Givaudan focused on exploring nature to discover new
ingredients and varietals never before used in flavour creation. Taste treks have taken Givaudan
teams to all corners of the world from China to Madagascar, California to Thailand in search of
inspiration and ingredients – at their source.
TasteTrek® Citrus was launched ten years ago at the University of California Riverside’s Citrus
Variety Collection, currently one of the most extensive, unique and diverse of all citrus collections
globally, encompassing more than 1,000 different citrus varieties. The Company has
donated USD 1 million to establish ‘The Givaudan Citrus Variety Collection Endowed Chair’ to
support and maintain UCR’s Citrus Variety Collection, helping to preserve biodiversity for
generations to come.
Since formalising the relationship with UCR, Givaudan has partnered with the Sylvio Moreira Citrus
Center, which belongs to the Agronomic Institute of Campinas – IAC in São Paolo, Brazil, home to
over 1,000 citrus varieties. In Italy, Givaudan has brought customers to the Oscar Tintori
collection in Tuscany, home to over 300 varieties of citrus plants. Treks have also been undertaken
in Argentina, China, India and Japan.
Mauricio Graber, President Flavour Division said: “Givaudan is a global leader in citrus innovation
and has over 200 years experience of working with citrus. Our TasteTrek® Citrus events are all
about collaborating to deliver a superior customer experience stimulating the creativity that leads
to unique and winning profiles.”
TasteTrek® Citrus has played a key role in enabling Givaudan to meet customers’ needs by
delivering distinctive citrus flavours with stability and sustainability at their heart, reflecting
regional flavour preferences as well as developing those that surprise with exotic or unexpected
characteristics.
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Dawn Streich, Global Product Manager for Citrus and one of the original founders of the TasteTrek®
Citrus programme said: “Our creative approach is backed by superior technical capabilities. With
Citrus Development Centres on every continent, we work with customers in their markets to
optimise profiles and build stability and sustainability into their products. Our customers
experience the same level of citrus expertise, whether in the US, Europe, Shanghai or São Paulo.”
As a result of this decade long effort, and to mark these achievements, Givaudan has curated a
10th Anniversary Global Citrus Flavour Collection, bringing together for the first time remarkable
citrus flavours developed around the globe through 10 years of TasteTrek® Citrus.
Some of the flavours in the collection include:
– Valentine Pummelo (California, US)
– Sakurajima Mikan Mandarin (Japan)
– Kumquat Meiwa (China)
– Sanguinelli Blood Orange (Spain)
– Perão Sweet Orange (Brazil)
About Givaudan
Givaudan is the global leader in the creation of fragrances and flavours. In close collaboration with
food, beverage, consumer product and fragrance partners, Givaudan develops tastes and scents
that delight consumers the world over. With a passion to understand consumers’ preferences and a
relentless drive to innovate, Givaudan is at the forefront of creating fragrances and flavours that
‘engage your senses’. The Company achieved sales of CHF 4.4 billion in 2015. Headquartered in
Switzerland with local presence in over 80 locations, the Company has more than 9,500
employees worldwide. Givaudan invites you to discover more at www.givaudan.com.
About Givaudan Flavours
Givaudan’s comprehensive knowledge of local flavours, extensive global footprint and strategic
insights enable close partnerships with customers wherever they may be. With a customised
approach to product creation, the Flavour Division is a powerhouse of knowledge, innovation and
creativity equipped to surprise customers and consumers with fresh, unique ideas and solutions.
Givaudan creates lasting flavour and taste experiences that touch emotions across key segments
including beverages, sweet goods, savoury and snacks; regardless of product category Givaudan’s
passion is to make food and beverage products taste delicious. We invite you to ‘engage your
senses’ and learn more about Flavours at www.givaudan.com/flavours.
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For further information please contact:
Peter Wullschleger, Givaudan Media and Investor Relations
T +41 22 780 9093
E peter_b.wullschleger@givaudan.com
or
Kate Clough, Instinctif Partners
T +44 1869 353 807
E kate.clough@instinctif.com
or
Debbie Daly, Instinctif Partners
T +44 1869 353 804
E debbie.daly@instinctif.com
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