
First quarter 2005 sales: Head wind from strong comparables

Geneva, 8 April 2005 - In the first quarter 2005, Givaudan recorded sales
of CHF 668.7 million resulting in a decline of 1.6% in local currencies and
4.7% in Swiss francs, compared to the same period in 2004, mainly due to
strong comparables with last year’s first quarter, lower prices for some
natural raw materials and the streamlining of non-core ingredients.

Despite a challenging first quarter, Givaudan remains confident to sustain
its leading market position and to deliver another good result in 2005.

Sales January – March 2005

in millions CHF 2005 2004
Change in %

in CHF
in local

currencies

Fragrance Division 273.1 278.4 (1.9) 0.8

Flavour Division 395.6 423.2 (6.5) (3.2)

Total 668.7 701.6 (4.7) (1.6)

Fragrance Division

The Fragrance division recorded first quarter sales of CHF 273.1 million which represents a growth
of 0.8% in local currencies and a decline of 1.9% in CHF.

Sales of the Fine Fragrance business unit were lower than in the previous year’s period due to
strong comparables, particularly in the specialty retail segment and several postponed launches.
The European fine fragrance markets came in below prior year’s levels, reflecting the destocking of
the distribution channels and slow consumer demand. The North American fine fragrance market
showed modest growth in the final quarter of 2004. However in the first quarter of 2005, sales were
sluggish compared to prior year’s first quarter.

Consumer Products maintained a good sales growth momentum in all regions, especially North
America. Growth in North America stemmed from regional as well as international customers. Sales
in Asia Pacific picked up, particularly in China, Thailand, Philippines and Korea. Mexico and
Argentina were the main growth drivers in Latin America. Europe and Africa/Middle East (EAME)
showed good growth, particularly thanks to new wins with key customers. The fabric care and
personal wash segment remained the biggest category. The strongest segment performance came
from hair and skin care.

In Fragrance Ingredients, sales of specialties continued their strong growth from 2004 increasing
at a double digit rate. The new molecules Javanol and Pharaone continued to be well received by
the industry. In line with Givaudan’s ingredient strategy, additional introductions in the coming
months should support the strong momentum in specialty sales, whilst sales of commodity
ingredients will further decline.

Flavour Division

The Flavour division recorded first quarter sales of CHF 395.6 million which represents a decline of
3.2% in local currencies and 6.5% in CHF, reflecting the strong comparables from 2004. In addition,



sales were affected by lower prices for naturals such as citrus and vanilla, as well as the
streamlining of non-core ingredients related to the former FIS portfolio. The strong sales
performance in the emerging markets, particularly in Asia and Eastern Europe, reflects Givaudan’s
commitment and investments in these fast growing regions.

Asia-Pacific sales were up strongly versus prior year, especially in China and South Asia. All
segments showed positive growth as a result of new wins.
Sales growth in Latin America slowed against a strong prior year comparable. The region’s
growth was driven by a good performance in the Confectionery and Dairy segments and strong
sales in Brazil and Argentina.
Sales in North America declined. Major reasons were strong prior year comparables due to the
building up of customer’s inventories in 2004 and the effect of lower prices of some natural
ingredients (vanilla/citrus) which mainly impacted the Beverage and Dairy segments. The
Confectionery segment continued to post good growth. Sales in Savoury were affected by portfolio
streamlining.
Sales in Western Europe declined versus last year, partially offset by a strong performance in
Central and Eastern Europe thanks to our investments in these markets. The Confectionery and
Dairy segments posted growth while Savoury declined slightly.
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