
Nine Months 2006 Sales: Continued sales momentum on top of strong
comparables

Geneva, Switzerland – 6 October 2006 – From January to September 2006, Givaudan recorded
sales of  CHF 2,200.5 million, resulting in a growth of 3.3% in local currencies and 5.5% in Swiss
francs. Despite strong comparables in the third quarter and the on-going streamlining of commodity
ingredients, Givaudan continued its good sales growth momentum.

 

For the full year 2006, Givaudan is confident to grow above market and to sustain its solid 2005
year end margins.

Sales January – September 2006

In million CHF 2006 2005

Change in %

in CHF
in Local

Currencies

Fragrance Division 918.6 850.9 8.0% 5.7%

Flavour Division 1281.9 1234.7 3.8% 1.6%

Total 2200.5 2085.6 5.5% 3.3%

 

Fragrance Division

The Fragrance Division recorded nine months sales of CHF 918.6 million, which represents a
growth of 5.7% in local currencies and 8.0% in Swiss francs.

 

Fine Fragrances continued its double digit growth rate in all regions, essentially driven by new wins
and a low erosion rate of the existing product portfolio.

 

Consumer Products significantly outperformed the market, with Eastern Europe, Asia Pacific and
Latin America growing double digit.  In Asia, the growth was realised across all customer groups
and in the key markets of China and India.  In Latin America, Argentina and Mexico achieved strong
sales growth, primarily with regional and local customers. In North America, good growth was
realised with regional customers.

 

The segments of household and air care showed the strongest sales growth, followed by a positive
performance in fabric care and personal wash.

 

In Fragrance Ingredients, sales of specialties continued to increase at a double-digit rate, partially
off-setting the planned decline in commodity ingredients, which is in line with Givaudan’s



ingredients portfolio strategy. The streamlining impact, through nine months, was CHF 14 million
(expected full year impact CHF 17 million).

 

Flavour Division

The Flavour division recorded nine months sales of CHF 1,281.9 million, which represents an
increase of 1.6% in local currencies and 3.8% in Swiss francs. Third quarter sales in local
currencies stayed at previous year’s levels due to strong comparables and the acceleration of the
ingredients streamlining (nine months impact CHF 15 million, expected full year CHF 25 million),
mainly affecting North America and Europe. The developing markets in Europe, Asia Pacific and
Latin America showed a strong growth.

 

Sales in Asia Pacific declined slightly primarily due to the Japanese Beverage segment. This
segment however started to recover in the third quarter with the launch of new products. The
developing markets of China and India continued to grow at a double digit rate thanks to significant
new wins and solid growth of existing business.

 

Latin America posted high single digit growth against strong comparables.  All major segments
contributed, with Confectionery and Savory achieving double digit growth, mainly due to new wins.
Argentina and Columbia recorded double digit growth, along with solid sales growth in Brazil.

 

Sales in North America stayed at previous year’s level primarily due to the impact of discontinued
Savoury ingredients. Beverages and Confectionery continued to show good growth driven by new
wins and a strong performance coming from the existing Confectionary business.

 

Sales in Europe continued their positive momentum.  All major segments reported favorable
results, with Confectionery growing at a double digit rate. Central and Eastern Europe recorded
double digit growth, lead by Poland, Turkey and the CIS countries. This reflects our investments in
these fast growing markets.
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