Givaudan announces closing of Quest International acquisition

Geneva, Switzerland, 2 March 2007 – The acquisition of Quest International, a division of ICI Plc,
by Givaudan was closed today, 2 March 2007, after regulatory approvals were obtained in the U.S.
and the European Community.

The acquisition was announced on 22 November 2006 at a price of CHF 2.8 billion. Quest will
extend Givaudan’s leadership position in all strategic segments of the fragrance and flavour
industry. Quest is one of the leading players in the global flavour and fragrance market with a
turnover of GBP 588 million (approximately CHF 1,358 million) in 2006. Quest currently employs
around 3,400 people.

Integrating Quest’s unique set of talent, creativity, products and technology will result in a unique
platform to serve customers and create a potential for accelerated growth.
Givaudan expects to achieve annual synergies of at least CHF 150 million with full benefits to be
realised after year three. The acquisition is financed by CHF 1.9 billion of debt, the issuance of a
mandatory convertible bond of CHF 750 million and cash.

This acquisition is fully in line with Givaudan’s strategy to focus on developing markets and to
capture opportunities in key segments and at key clients. It will strengthen Givaudan’s current
leadership and accelerate future growth, especially in important markets of Asia Pacific, Latin
America, Eastern Europe and Africa and the Middle East.

In Fragrances, Givaudan will become the global market leader in both fine fragrances and
consumer products. Furthermore, it will expand the customer base and strengthen its position with
existing clients. In Flavours, where Givaudan is already the global market leader, Quest will
complement Givaudan’s product offering and creates the potential for faster growth in the food
service segment. In addition, the position with the top 100 food and beverage companies will be
further enhanced.

The addition of Quest will strengthen Givaudan’s technology portfolio, by expanding the offerings
of taste solutions for Health & Wellness and by adding flavour delivery systems. In Fragrances,
Quest will complement Givaudan’s customer portfolio and creative image in fine fragrances and in
air care.

The transaction will also enable the company to significantly increase its research and development
investments in order to provide its clients with breakthrough innovative solutions based on best-inclass consumer understanding methodologies. By applying Givaudan’s successful business model
to an expanded sales, marketing, research and development base, the combined company will be
well positioned to capture further growth in a globally, increasingly challenging business
environment.

Givaudan is the leading company in the flavours and fragrance industry with a vision to be the
Essential Source of Sensory Innovation for the customers, driven by a mutual passion for
excellence. Through unique sensory expertise and consumer insight, Givaudan provides customers
with the taste and smell profiles that are key to their products’ success. Givaudan, based in

Vernier, Switzerland, serves global, regional and local customers around the world. In 2006, the
company generated sales of CHF 2.9 billion, with a workforce of 6,000 and a presence in over 100
countries.
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