
FLAVOUR INNOVATION CENTRE MUMBAI, INDIA FACTS

Site information

www.givaudan.comIss
ue

 da
te:

 01
-0

3-
20

13
.  C

op
yri

gh
t G

iva
ud

an
 20

13

•	 	Officially	opens	on	1	March	2013	and	fully	operational	from	mid-March	2013	
•	 	Delivers	the	following	new	capabilities:	sensory	science,	flavour	science	and	

foodservice	expertise
•	 	Existing	flavour	creation,	application	technology	and	pilot	scale	equipment	

infrastructure	expanded	
•	 	Increases	existing	technical	capabilities	with	focus	on	Sweet	(Beverages,	

Dairy,	Bakery	and	Confectionery),	Snacks,	Savoury	and	Foodservice	
segments

•	 	Larger	team	of	technologists	and	industry	leading	experts	in	India	

Customer benefits •	 	Indian	consumer-preferred	profiles	developed	in	India
•	 	Quicker	turnaround	and	closer	customer	collaboration,	with	Givaudan	

functioning	as	an	extended	arm	of	customers’	product	development	teams	
•	 	Product	development	all	under	one	roof
•	 	Professional	insight	and	adaptation	of	technical,	market	and	consumer	

information
•	 	Assured	regulatory	compliance	and	sharing	of	best	global	practices
•	 	Trend	forecast	and	innovation	supported	by	forward	looking	technology
•	 	Serves	global	as	well	as	regional	customers	

Givaudan 
Flavour Division

•	 	Trusted	partner	to	the	world’s	leading	food	and	beverage	companies
•	 	40%	of	flavourists	and	flavour	food	scientists	worldwide	work	for	Givaudan	
•	 	Over	150	dedicated	taste	research	staff	
•	 	2012	sales	of	CHF	2,236	million	
•	 The	Flavour	Division	represented	53%	of	2012	sales

Givaudan •	 	Givaudan	is	market	leader	in	the	global	fragrance	and	flavour	industry
•	 	Head	office	in	Switzerland
•	 	More	than	9,000	employees
•	 Subsidiaries	and	branches	in	more	than	40	countries

Givaudan in India •	 	Givaudan	has	been	operating	India	since	July	1994	and,	through	its	
acquisition	of	Quest	International	in	2007,	has	a	heritage	of	over	50	years	of	
trading	in	India	

•	 	Andheri	East	–	home	to	the	headquarters	of	many	large	companies	and	
popular	with	the	food	industry	is	the	location	of	the	new	Mumbai	Flavour	
Innovation	Centre	

•	 	Mumbai,	the	commercial	capital	of	India,	is	easily	accessible	for	customers	
in	India,	Bangladesh	and	Nepal

•	 Givaudan	also	has	a	flavour	production	facility	in	Daman,	a	fragrance	and	
flavour	commercial	site	in	Haryana	and	a	fragrance	production	facility	in	
Bangalore

•	 	A	new	flavour	manufacturing	site	in	Pune	is	planned


