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Givaudan secures CDP A for supplier engagement on
climate

Recognised on CDP Supplier Engagement Assessment
Leaderboard once again

Givaudan has been recognised once again in the CDP Supplier Engagement Assessment
Leaderboard, securing another A rating for engaging its supply chain on climate action.

CDP's annual Supplier Engagement Assessment (SEA) — formerly known as the Supplier
Engagement Rating (SER) — evaluates corporate supply chain engagement on climate
issues. The Supplier Engagement Assessment Leaderboard celebrates companies who
achieve the highest ratings and recognises their crucial role in the transition towards the
net-zero sustainable economy.

Gilles Andrier, CEO of Givaudan says: “Our supply chain accounts for over 90% of our
total emissions (scope 3). While some may view this as a daunting challenge, we see it as
a significant opportunity for collective action. Collaborating to reduce supply chain
emissions is essential for our climate ambitions, and we are proud of the recognition
we've received for our progress.

“As we celebrate this achievement, we must remember that climate action is urgent.
Achieving our long-term goals depends on businesses and their supply chains working
together to create meaningful impact not just in the distant future, but today and
throughout our journey.”
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Givaudan continues to deliver concrete progress in its climate journey. For example, in
January 2025, Givaudan announced new milestones on its journey towards climate
positivity with the validation of its net-zero targets by the Science Based Targets initiative.

For the latest on Givaudan's climate progress, read our latest Integrated Report.

About Givaudan

Givaudan is a global leader in Fragrance & Beauty and Taste & Wellbeing. We celebrate
the beauty of human experience by creating for happier, healthier lives with love for
nature. Together with our customers we deliver food experiences, craft inspired
fragrances and develop beauty and wellbeing solutions that make people look and feel
good. In 2024, Givaudan employed over 16,900 people worldwide and achieved

CHF 7.4 billion in sales with a free cash flow of 15.6%. With a heritage that stretches
back over 250 years, we are committed to driving long-term, purpose-led growth by
improving people’s health and happiness and increasing our positive impact on nature.
This is Givaudan. Human by nature. Discover more at: www.givaudan.com.

For further information please contact
Claudia Pedretti, Head of Investor and Media Relations
T +41 52 354 0132

E claudia.pedretti@givaudan.com

Sara Neame, Sustainability Communications
E sara.neame@givaudan.com

Follow Givaudan on Instagram, LinkedIn, X, Facebook, YouTube
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